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The cost of lost
attention in marketing

Lost attention = billions in missed revenue.

$1T+ annual loss

due to poor personalization & attention retention
(Accenture)

56% ($213B+) of paid ad
budgets are wasted

because users don’t engage. (Forrester Research)
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https://newsroom.accenture.com/news/2018/1-trillion-at-risk-for-companies-that-fail-to-maintain-customer-relevance
https://www.forrester.com/blogs/the-paid-media-paradox/

How can we change the game?

1. Storytelling

Facts in stories are remembered 22 times better (Jennifer Aaker,

Stanford); 92% of consumers want story-like ads (Hill Holliday)

2. Interactive Content

Using quizzes, polls, etc. 81% of marketers find it more effective (HubSpot)

3. Personalization

Personalized massages have 29% higher open rates (Experian)

4. Visual Elements

Using gifs,videos, images, bold headlines. Massanges with images get
650% higher engagement (Buffer)
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https://www.gsb.stanford.edu/faculty-research/case-studies/brand-storytelling
https://www.gsb.stanford.edu/faculty-research/case-studies/brand-storytelling
https://www.hillholiday.com/work/hill-holiday-storytelling-study
https://blog.hubspot.com/marketing/interactive-content-statistics
https://www.experian.com/blogs/marketing-forward/2016/04/27/personalization-statistics/
https://blog.buffer.com/2020/09/22/ultimate-guide-to-image-sizes/
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Involve Flow - Al-Driven, gamified chatbots platform that
increase engagement!

We don’t just grab attention - we hold it, converting passive users into
loyal customers.

Increase engagement through interactive, gamified startegies.
Seamless messengers apps funnels keep users inside the flow.

Personalized, Al-driven experiences reduce bounce rates.
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How it works

Involve Flow makes chatbot funnels smarter, faster, and more effective.

1. Al-Powered Funnel Generation
- Users answer a few key questions.
- Al automatically builds a customized chatbot funnel based on their needs.

2. Drag-and-Drop Customization

4¥»

- Visual flow builder with pre-made templates for different industries. ':‘..:‘ InvolveFlow
- Easy gamification (quizzes, challenges, rewards, referral programs). \ /
- Seamless integration with CRM, payments, and marketing tools.
\ /
3. Al-Driven Optimization & Insights
- Real-time analytics track performance & engagement. ~ ="

- Al provides smart recommendations to increase conversions.
- Continuous learning ensures higher ROI for businesses.
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Market Size (Automation Sector, 2025)

----- $475 billion

(Source: Statista)

-- $95 billion

(Source: The CMO)

————— $166 million
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https://www.statista.com/
https://thecmo.com/marketing-automation/marketing-automation-market-size/?utm_source=chatgpt.com

This is how we different

Al Auto-Generate (Smart Funnel Builder):
Personalized campaigns in seconds, something competitors can’t match.

Feature InvolveFlow SmartSender SendPulse Leeloo.ai ManyChat

Al Auto-Generate (Smart v Yes No o) No No)
Funnel Builder)

Gamified Interactive Funnels v Yes
Multi-Channel Chatbot Yes Yes Yes Yes Yes
Deployment
Deep CRM & APl Integrations Yes Yes Yes Yes Yes
Pricing Flexibility (for SMBs) Yes )( No Yes )( No Yes
- J
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Target Audience: Who Needs Involve?

Primary Market (Pro) 400+ customer development interviews
SMBs, Online Schools, Marketing Agencies ——— — ——

- Businesses actively using Al-driven automation for
marketing & sales.

- Already understand digital tools and want to scale
operations.
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Potential Market (Al Driven)

Businesses unaware of automation benefits but
need Al solutions

Fain

Expectanons (Gains

- Lack technical knowledge & automation expertise.

- Fear high costs & lack trustin Al.

- Depend on manual work, leading to inefficiencies.

- Need simple, user-friendly solutions with minimal setup.
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Go-to-Market & Traction

Pipeline

200+ active clients at launch

The company already has its first paying users.

Email newsletter "Al & Automation
Digest" (~500+ subscribers)

Warming up potential clients through content.

We have 400k+ Business emails list

SEO and Ads (Google, Facebook)

Generate 500-1000 leads per week

INVOLVE FLOW, 2025

Supply Agreements

15 leading companies have expressed interest in
launching Al chatbots Including

ﬂl‘lpusaTBaHK ;)
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monobank

Llprom

AIOKCONTUKA

Microfactories

Integrations with E-commerce

Collaboration with CRM
platforms

Partnerships with digital
agencies for chatbot
implementation.

White-label solutions for SaaS
companies

o KeyCRM <4 NETHUNT




Business Model: SaaS-Based Revenue Streams

Plan

Price

Key Features

Best For

BASIC

$25/month

Al-Driven Flows
Generation
Gamified Interactive
Funnels

Online & small
businesses

BUSINESS

$50/month

Advanced Al (Agents),
CRM integration, Priority
support

Marketing Agencies

ENTERPRISE

-

From $300/month

Custom solutions,
Dedicated support,
Security compliance

Large corporations
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Oleksandr Movchan
CEO, Founder

6+ years of experience in
full-cycle marketing

NETPEAK

DIGITAL GROWTH PARTNER

WOMAN
INSIGHT

1+ Ho
(3" Hoilrra
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Serhii Demyanenko
CTO, Co-Founder

18+ years of experience
in software development

O oracLe

JPMorgan £

@ airbnb

ﬂ NMNpusaTbaHk

Aleg Koshyk
CCO, Co-Founder

15+ Brand creation
experience

N1
redcats

morshynska
OIKIKO

GROUP

M. NOTHREAT

Av Tailored Network Defense

INSTYTUTUM

RESULT-DRIVEN SKINCARE

StarW:nd

HYPERCONVERGENCE

Kateryna Kovalchuk

Head of Sales

10+ years of experience
as a project manager and
marketer

Yevheniy Kostyk

Head of Technical
Department

6+ years of experience
in digital marketing and
analytics, specializing in
sales funnel
automation, chatbot
creation, advertising
campaign setup, and
market analysis.

Natalia Curnitcaia

Lead Web Designer

monobank

Universal Bank
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Growth Roadmap & Investments
Projected ARR by 2026: $5-10M

Q 200+ Customers R 1000+ Customers “* 3000+ Customers 28 6000+ Customers

$2.5M ARR $5M+ ARR

Launch
June 2025 July 2025 Nov 2025 March 2026
MVP Development MVP Beta AR EIEEERE Expansion in CEE Mar 2026 - U.S. Market Entry
and Testing Al-powered chatbot flows & markets
Manual Mode gamified funnels builder. o . Aldriven email &
Core features and Chatbot flows & . Expansion in CEE Al |
functionality gamified funnels markets. SMS campaigns.
builder Investment: $100K to Growth ~ * Multi-channel + E-commerce &
chatbot automation CRM integrations.
(WhatsApp, - Scaling U.S. market
Messenger & penetration.
Instagram).
- CRM & push

notifications.
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InvolveFlow

Thanks for your time
and for
your K -

Oleksandr Movchan / alex@involveflow.com
+380 63 541-98-35

Aleg Koshyk / aleg@involveflow.com
+380 63 720-23-57
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Key Insights Across All Customers

Core Needs & Goals

"\ Struggling with outdated manual processes & operational inefficiencies
@ Need Al-driven automation to improve customer engagement & marketing.
Seeking cost-effective solutions without high learning curves.

@ Want to boost sales & streamline customer interactions effortlessly.

Involve helps customers
overcome these barriers
and leverage Al-driven
automation for growth.

INVOLVE FLOW, 2025

Barriers to Adoption

X "Too complex for my team."
X "Lack of tech knowledge"

X "We don’t have time to implement new tech."

Motivations & Key Features Desired:

Easy-to-use Al automation tools with pre-built workflows.

Chatbot-driven customer engagement & automated funnels.

Ready-made templates & seamless CRM integration.
Al-powered analytics for optimized decision-making.

Scalable solutions adaptable to any business growth phase.
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XuBble yaThl

Paccbinkun

ABTOOTBETbI

BopoHku

KOMMOHEeHTbI

IO © e

NHCTpyMeHTbI pocTa

Automation
RED Test

Choose trigger to see stats

All triggers

Sent

> 2 times

Unique Contacts

<

©)

Cpegsa

3a AeHb

3a 4yac

3a 15 MUH.

OnepaTopsbl
203
Po3knaa Po3knap
MpoaoBXUTH Po3knap
MpoaoBXWTK, KONM HacTaHe 2022-
MpOACBXNTY, KON HacTaHe 2022- NpoaoBXUTH, KONK HacTaHe 2022- 12-23 1?45:00 BUKOPUCTOBYHOUMN O
Ka Habl E m i | C I I t d 12-22 16:00:00 Bukopuctosyloun @ 12-23 ‘??‘O oof“ng“m“l"EW“” ® uacosuii nosc Asia/Almaty
alls Lollecte MPOAOBXWTH, KON HaCTaHe 2022- Hacosuii noc Asia/Almaty H3C0BUN NOAC Asia/ uMaty
12-21 16:00:00 BUKOPUCTOBYIOUM @]
yacoswii nosc Asia/Almaty
LlJ a 6“ O Hbl BianpaBvTL NOBIAOMNEHHA
Bignpasutn noBigOMNEHHSA
BignpaBuTu NoBiAOMNEHHA 0 3 /Y H/Y H/M
0 12 H/Y H/M  H/M
BignpaButu noBigOMNEHHSA
PhoneS CO”eCted BiANPaBUTY NOBIAOMNEHHS! 0 2 WM WM WM
0 0 H/Y H/M  H/M
0 0 H/Y H/4  H/M
% 0 Ha pbiKke AMazon - 370 T0, € Hero HaYMHAIoT HOBUHKY
. o A J X
BignpaBuTti noBigoMneHHs CTPYKTYpPbI NPOAAX TOBAPOB. Halum y4eHNUKn-NapTHepb! |
He pa3 NPOXOAUNM 3TOT yPOBEHb U LNK AaNbLUe sREy
0 0 H/Y H/M  H/M

Xay Bac Ha Be6uHape 23 Aekabpa & 20:00! (NATHILIA)
NpuxoauTe Bospemst

€ CChiNlky Ha TPAHCAALMIO OTNPABAIO B 3TOM Yare!
TOAFOTOBWA A1A BAC KOB-4TO MHTEPECHOE W, A0

KakvuMu MHCTPYMEHTaMW OHU NONB3YIOTCH, Bbl y3HaeTe
Ha Be6uHape

MpoposxuTn

BianpaevT NOBIAOMNEHHS

©1yxe 3a87pa, 23 Aexabps 8 20:00 No Kasaxcray A
nposeay Ans Bac Be6MHap:

"KaK OTKPbITb GU3HEC € HynA 3a 45 AHeid v HavaTb
3apa6atbiBath oT $2000/mec.”

@EREED, posto uepes 1 uac crapryer Be6uHap
Ha Temy:
"KaK OTKPBITH 6U3HEC C My 32 45 AHet 1 HavuaTb
3apa6aTeiBaTh B AONNApaX $$$ "

1 Hauano poeHo 8 20:00 no KasaxcraHy

ICkopo Hauano [15 MuHYT A0 Havana Be6uHapal

¥ Bac 0CTanock GykBanbHOo 15 MUHYT, 4TO6bI
NOAFOTOBUTHCA, BLIKNKOUMTL 3BYK Ha TenepoHed,
HACTPOUTBLCA Ha NPaBUNLHYI0 BUHEC BoNHy 1 BOWTH B
Be6uHapHyto komrary

51 YX€ Ha MeCTe 11 FOTOB AaTh LEHHbIA KOHTEHT.
3akaHuvBaiiTe CKOpei AeNa v 3aX0AUTE B KOMHaTY 10

BcTpeun! KHOMKe Huxe
0 0 e o 1 CCbinky Ha TPaHCNALMIO Bbl NONY4WTe 3aBTPa 3a 1 4ac XAy Bac Ha NPAMOI TPAHCAALNY - KNMKAIATE Ha KHOMKY
MpoRoBXUTH AO Havana. "3aHATL MeCTO’ NoakNYNTLCS
3aHATb MecTo
MpoposxuTn MponoBxXuTI
Ha pbiHke Amazon - 370 6a30Bbiit yPOBEH C KOTOPLIM
paboTaer 60NbLMHCTBO NPeANpPUHMAaTENei. MpopoBxuTn
BignpasuTi NOBIAOMNEHHA
TPy NPaBUNLHOM NOAXOAE ¥ OKPYXEHNH y Bac Bce
nonyuwTca
0 0 H/Y H/M  H/M

3atpumka 15 cexyHa

C NOMOLLYBIO KaKMX MHCTPYMEHTOB BBIATH Ha 3TOT
YPOBEHb - Bbi y3HaeTe Ha Be6UHape.

370 340p0BO @IERERD. xaxyio cymmy B MeCsily BbI XOTHTE Mpopoexutn
33pabarTeiBaTh Ha yAaneHHoM GusHece?
Xay Bac Ha BeGuHape 23 aexabpa & 20:00! (NATHILIA)
Npuxoaute sospemal ! 500-1000%
SCeuinKy Ha TPAHCARLWAIO OTNPABAID B STOM uaTe! . BianpaBuTV NOBIAOMNEHHS
MOAFOTOBMA AN BAC KOB-UTO UHTEPECHOR i, A0
Tpeun!
o 0 0 H/Y H/4 H/M

MpoposxuTn

BukoHaTtw gii

3001-10000%

10000+

MpoposxuTn

B OKpYXEHM TaKIX Xe YCNewHbiX NPeAnpuHiMaTenei
BbI CMOXETE AOCTIYb XEN1aeMOrO YPOBHA AOXOAA:

Kak HaiATh Takoe OKpyXeHMe 1 Kakie UHCTPyYMeHTbI

3anycka Hanbonee phexTUBHbIE - Bl y3HaeTe Ha
Be6uHape.

MpopoBXxunTn
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{Q¥ AsTooTBeTHI

Y BopoHku

@ KOMMOHEHTbI

&9 HcTpymeHTsI pocTa

@ Onepatopbl
@ KaHanbl

LLa6noHb!

@ BycTepsbl

(3 MNomouwb

Dark Theme (@ )

Dashboard

i Time: Last24H v

Funnel Channel #1

Compare: DoD

12 months 30 days 7 days

Impressions

2,620,120

60k

50k

40k

20k

10k

Channel #2

12 month 0

Impressions Product View

2,620,120 180,410

InvolveFlow © 2025 All Rights Reserved

INVOLVE FLOW, 2025

Feb

24 hours

Mar

Initiate Customers

861

Product View

180,410

Apr

Total Products

246

Wow MoM

May

YoY Traps: Popular v

Initiate Customers Total Products

861 246

Jun Jul Aug Sep Oct
Channel #3
12 month { y day 24 hou tal Profit:
Impressions Product View Initiate Customers Total Products
2,620,120 180,410 861 246

Search placeholder Q (®)

Marketing Sales

1,245

Nov

Marketing Sales

1,245

Dec

Channel #4

12 month y y 24 he

Impressions Product View

2,620,120 180,410 861

Initiate Customers
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@ XKunBble YaTbl
B Pacchinku
@ ABTOOTBETbI
Y BopoHku

-@- KOoMMoHeHTbl

&9 WHcTpymeHTsI pocTa

@ Onepatopbl
@ KaHanb!

LLa6noHbI

@) bBycTepsl

(®) MNomouwb

Dark Theme (@ )

< Ha3BaHue npoekTa

Automation
RED Test

Choose trigger to see stats (%)

All triggers

Sent

> 2 times

Unique Contacts

@ 2

Emails Collected

=0

Phones Collected

%0
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